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Brand Story, Mission, & Audience

Brand Story:

TailTalk was created to bridge the communication gap between pets and their
owners. By combining real-time monitoring with Al-driven insights, TailTalk helps
pet parents better understand their pets’ daily behavior and overall wellness.

Mission Statement:

Empowering Pet Wellness Through Technology: TailTalk’s smart collar and mobile
app enable early detection of potential health concerns, helping owners make
proactive, data-driven care decisions.

Target Audience:
Pet owners ages 22-45 who are tech-comfortable, wellness-focused, and

motivated by both convenience and emotional connection to their pets.

Why This Matters:
Understanding our audience ensures the website, content, and digital strategy

reflect their needs, resulting in stronger engagement, clearer communication, and
higher conversion rates.




Website Strategy & Navigation Flow
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Purpose of Each Page:

e Homepage: Introduces value proposition + primary CTA
e About Us: Builds trust through story + mission

e Products/Services: Shows features, benefits, and pricing
* Blog/Resources: Educates users + supports SEO

e Contact Page: Provides support & answers questions

Navigation Flow:
e Homepage — Product/Services = Supporting Pages — Checkout/Contact




Montserrat Bold
& Nunito

Color Palette:

A calming mix of blues, whites, oranges, green, and

light neutrals designed to reflect wellness, trust, and
a friendly tech atmosphere.

Typography:
TailTalk uses Montserrat Bold for headings and
Nunito for body text, creating a clean, modern, and
approachable look that balances tech-forward

clarity with friendly, pet-centric warmth.

Design Style:
Rounded shapes, clean spacing, and subtle
gradients blend pet-friendly warmth with intelligent,
modern technology.



Consistent Branding Across

Touchpoints

TailTalk maintains consistent branding
across all digital touchpoints, strengthening
recognition and trust.

Our imagery, iconography, button styles,
and layout patterns remain unified across
pages and devices, creating a seamless
user experience.

Consistent design reinforces credibility and
helps guide users through the product
story more effectively.
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EmpoWwer Your
Pet's Voice

The Al Pet Collar

TailTalk's smart collar for dogs

helps you understand your pet's

emotions through real-time data
and Al technology.

Connect on a
Deeper Level

Welcome to a new era of pet
ownership where understanding
emotions unlocks deeper



larget Keywords

Core Keywords Driving TailTalk’s SEO Strategy

TailTalk’'s SEO strategy uses high-intent keywords
mapped to each page of the website, including Al pet
collar, pet communication technology, Al dog
translator collar, and Al pet technology trends.

These keywords match what pet owners search when
exploring innovative wellness tools, helping TailTalk
rank for relevant queries and support its educational
content strategy.




On-Site SEO & Paid Search

Campaign

On-Site SEO
Enhancements

e Optimized H1/H2
hierarchy for
scannability and
rankings

e Keyword-integrated
product descriptions
aligned with user intent

e Clean meta titles + alt
text improve click-
through rates and
accessibility

Mock Paid Search Campaign #1 -
“Understand Your Dog with Al”:

Headlines:

1. Translate Your Dog’s Feelings

2.Smart Al Collar for Pets

3.5ee What Your Dog Feels

Description:

1. Understand your dog’s emotions in
real time with TailTalk’s Al-powered
smart collar. Strengthen your bond
Instantly.

Display URL: www.tailtalk.com/ai-collar

Landing Page: Home Page

Mock Paid Search Campaign #2 -
“Track. Learn. Connect.”

Headlines:

1. Al Dog Collar on Sale Now

2. Track Mood, Health & Activity

3.Shop the Smart Pet Collar

Description:

1. Monitor health, mood, and
behavior with TailTalk’s real-time
Insights. Free shipping for a limited
time.

Display URL: www.tailtalk.com/shop
Landing Page: Products Page



http://www.tailtalk.com/ai-collar
http://www.tailtalk.com/shop
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Email, Social & Conversion \

Strategy

Welcome Email — “Welcome to the Pack!”:
Introduces TailTalk, builds trust, and offers a first-purchase incentive.

Nurture Email — “Understand Your Dog’s Tail Language”:
Provides educational value about TailTalk’s technology and keeps subscribers engaged.

Conversion Email — “Your Pet’s Feelings, Finally Decoded!":
Drives action using a personalized CTA and an exclusive discount to encourage purchase.

Social Strategy:
Content pillars include pet wellness tips, smart collar demos, and UGC testimonials that build awareness and
encourage website visits.

Conversion Alighment:
This email + social sequence guides users from awareness —> education = action.
It directly supports TailTalk’s main conversion goals:
o Increasing newsletter sign-ups
o Driving first-time collar purchases
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Email & Social Media Visuals \

To: [First Name] petparent@example.com 9z [Piret Namp] petpsemiesmple. com /9 TailTalk @

- Subject: Ready to See What Your Pet’s Been Trying to Tell You?
Subject: Welcome to the Pack! You're Now Part of the Future of Pet Care. b o At RE I PUR TR SRR S A

Your Pet’s Feelings, Finally Decoded!

To: [First Name] petparent(@example com
Hi [Name],

Subject: How TailTalk Knows What Your Dog’s Tail Is Saying

Following !

Every tail wag, bark, and heartbeat tells a story. With TailTalk's Al-powered smart collar, you

Welcome to the Pack! '“ac

can finally understand what vour pet has been trying to say all along. Track wellness, mood, and

Hi [Name], . S .

daily activity in one seamless app experience.
Welcome to TailTalk, where technology meets connection. Our Al-powered smart collar
. o o . Join thousands of pet owners already using TailTalk to deepen their connection and peace of
translates your pet’s emotions and activity into real-time insights, helping you understand what
mind. Your exclusive 10% discount is waiting.
vour furry friend feels and needs,

Get My Smart Collar Now

As a thank-vou for joining, here's 10% off vour first Tail Talk smart collar.

Shop the Smart Collar Now! v
p X 8 o0, TailTalk &
Understand Your Dog’s Tail Language % .
TailTalk Your dog has feelings. 146,934 likes
o0, Hi [Name], TailTalk helps you hear TailTalk Every tail tells a story. %

. \ i B ) . : : them in real time. & TailTalk translates motion, heart rate, and activity into real-
Ta | ITa I k Did you know your dog’s tail language can reveal everything from joy to anxicty? The TailTalk Thank you for being part of the TailTalk community. We re here to help you and your pet live happier, time insights, helping you better understand your best friend.

smart collar tracks tail movement, bheart rate, and sctivity 1o decode what your pet is feeling in e coamected Trves. IShop the Al-powered smart Bk = Share a photo of your pet using #TailTalkMoments for a

collar that translates tail chance to be featured on our page!
Stay connected for pet wellness tips and product updates from Tail Talk real time. ‘'wags into |r|s|ght
F WV #TailTalk #PetTech #SmartPetCare #DogParents
Stay tuned for more insights on how Tail Talk uses data and emotion recognition to strengthen the hop the link in bio to get View all 16 comments

bond between pets and their owners. =

wa | Add a comment

Read Our Blog: What Your Dog’s Tail Reallv Means #TailTalk #AIPetCollar
#SmartTechForPets :
#PetWellness o

B i
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Stay connected for pet wellness insights, training tips, and exclusive updates from TailTalk. ﬁ 9\9\ [ ,Q\

Friends Profile




Key Findings

e Qur analysis shows that Organic Search is the largest traffic
source (36.5%), validating TailTalk’s S

0O strategy.

Email delivers the highest-quality users, converting at
5.0%, while Paid Search shows the highest bounce rate
(55%), Indicating mismatched ad targeting.

These insights highli

oht strong S

opportunity to re

—0 performa
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Traftic Sources

Understanding where users originate

e Analyzing traffic by channel
reveals that Organic Search,
Soclal, and Direct drive the
majority of sessions.

e Email, although smaller in volume,
converts the best — showing
highly engaged, qualified traffic.

e Paid Search and Social have high
bounce rates, suggesting that ad
messaging and landing pages need
Improved alignment to user
expectations.

Referral

Traffic by Channel (Sessions %)

2.9%
Email

3.8%
Paid Search

1.7%

Direct

20.2%

Social

28.8%

Organic Search

36.5%

Figure 1. Organic Search is the top traffic source, while Email
converts the highest, and Paid Search has the highest bounce

rate.



Conversion Stages

e From 1,800 product views, only 240
transactions were completed — a
13.3% overall conversion rate.

Conversion Funnel (Users at Each Stage)

2000

1500

e The largest drop-off occurs at
Checkout = Transactions (563.9%),
showing friction at the final purchase
step.

1000

500

e Thisindicates a need for stronger trust
signals, simplified checkout flow, and

mobile UX improvements to reduce Figure 2. The largest drop-off occurs at Checkout —>

abandonment. Transaction (563.9%), indicating friction at the final
purchase step. /
=

Product Views Add to Cart Checkout Transactions
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Device Performance

Mobile Insights Desktop Insights Tablet Insights
e 3600 sessions (highest e 1300 sessions e 300 sessions
volume) e 38% bounce rate e 42% bounce rate
. 480/0 bC-)UﬂCe rate, e Strong performance e [ndicates moderate
ndicating many users but may benefit from engagement and
leave quickly enhancing engagement reinforces importance
’ §uggests ; nee.d or to increase Conversions of fully responsive
improved mobile UX, design

faster load times, and
clearer CTAS




Device Performance

Comparision

This grouped chart illustrates key
differences in device behavior.

e Mobile: highest traffic but highest
bounce rate = needs UX
optimization

e Desktop: strongest engagement,
lowest bounce rate

o Tablet: low traffic but moderate
bounce rate

Traffic by Device (Sessions & Conversion Rate)

I Sessions [ Conversion Rate

4000 4
3000
2000

1000

Mobile Desktop Tablet

Device

Figure 3. Mobile accounts for 697% of visits but converts 29%
lower than desktop users, highlighting opportunities for mobile
UX improvements.



KRey Takeaways

Strong SEO
Performance

Our SEO strategy
successfully aligned
content with user intent,
driving significant organic
traffic and high visibility
across search engines.

Targeted keywords
contributed to strong
discovery and supported
overall site engagement.

Effective Email Nurture
Funnel

The three-email welcome
sequence delivered the highest
conversion rate of all channels
(5%), showing that educational

content and clear CTAs help
move users from awareness to
purchase.

Email proved essential for
building early trust and re-
engagement.

ding

Consistent, Trust-Buil
Brand Identity

A unified visual identity
across the website, email,
and social media
strengthened brand
recognition and credibility

This consistency made
TailTalk feel reliable and
user-focused, supporting

conversions throughout the
customer journey.



TailTalk

[LLessons Learned

Consistent Branding Builds Trust
A cohesive visual identity across touchpoints (website, social, email)
strengthens customer recognition and supports smoother user journeys.

SEO + Content Strategy Drive Qualified Traffic
Keyword alignment with user intent significantly increased visibility, proving
that integrated SEO and content planning are essential for sustained growth.

Analytics Reveal Critical UX Gaps

Device and funnel insights exposed key friction points, especially mobile
bounce rates and checkout abandonment, highlighting how data guides
ongoing design and optimization decisions.




Thank You! TailTalk
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